
As the Socia l  Media Assoc iate at  Xebec ,  I  p lan and create a l l  content .  Manage inf luencer
and UGC content  partnersh ips .  A id in  product launches ,  market ing campaigns ,  event
p lann ing ,  and community  management .  

Started and deve loped an inf luencer  market ing program with over  100 co l laborat ions .
Act ive ly  des igned and implemented a soc ia l  media st rategy across 5+ p lat forms ,
enhanc ing brand awareness and customer engagement wi th 27% growth across channels
in  the f i rs t  s ix  months .  
Ideated and created or ig ina l  content  for  Xebec 's  soc ia l  media channels ,  ana lyzed and
reported on performance ,  and made necessary ad justments .
I  was purposefu l ly  invo lved in  a l l  th ings PR,  market ing ,  UX,  U I ,  and event p lann ing by
being a part  of  a  two-person market ing team to re inforce and broaden my sk i l l  sets .  

PERSONAL PROFILE

Socia l  Media Manager wi th 3+ years of  exper ience dr iv ing h igh- impact inf luencer  and
content  campaigns that  grow brand reach and customer engagement .

WORK EXPERIENCE

S O C I A L  M E D I A  M A N A G E R

humann |  Sep t  2024  -  p re s ent

As the Socia l  Media Manager at  humann ,  I  manage a l l  soc ia l  channels ,  the ambassador
program,  the T ikTok Shop,  the inf luencer  program,  and more .  

Strateg ize ,  create ,  and p lan content  for  a l l  of  our  soc ia l  channels .  
Grew and susta ined a 32% increase in  impress ions on humann’s  organ ic soc ia l  media
over  a 6-month per iod .  
A id ing in  launch ing on T ikTok Shop and doubl ing the brand 's  T ikTok fo l lowers in  one
month .  
Coord inated and executed an inf luencer  market ing campaign that  drove more than 1M+
impress ions over  a  2-month per iod .  
Managed an inf luencer  market ing campaign with more than 10M+ reach in  3 months .
Organ ize and manage UGC creators and UGC strategy to support  bus iness needs for
organ ic and pa id soc ia l  media .  

S O C I A L  M E D I A  A S S O C I A T E

Xebec  |  Aug  2022  -  Sep  2024

F R E E L A N C E  S O C I A L  M E D I A  M A N A G E R  

Amour  Br ida l  |  Jan  2022  -  Mar  2024

As the Socia l  Media Manager ,  I  p lan ,  des ign ,  and create a l l  soc ia l  media content .
Purposefu l ly  t rack and ana lyze the success of  our  media st rategy and make the necessary
changes as the d ig i ta l  landscape sh i f ts .  

P lanned,  des igned ,  and sourced content  for  da i ly  posts on Instagram and Facebook to
grow the brand and promote exce l lence in  customer serv ice .  
Produce and implement d ig i ta l  media advert isements to engage customers .
Track and ana lyze a l l  market ing ana lyt ics ,  assess ing the i r  reach ,  ef fect iveness ,  and
engagement .  

Social Media Manager | Austin, TX

T A N I S  S O M M E R
(512)  810-0568

tan issommer@gmai l .com

Tanis  Sommer ’s  Port fo l io

C O N T A C T

P E R S O N A L  S K I L L S

Creat iv i ty

Team bui ld ing

Communicat ion

Time Managment

Leadersh ip

S O F T W A R E
K N O W L E D G E

Canva

Sprout

Brandwatch

Hootsu i te

Later

E X P E R T I S E

Socia l  Media Management

Inf luencer  Management

Content  Creat ion

Brand Voice

B2C Market ing

Aspi re

Google Ana lyt ics

E D U C A T I O N

Advert is ing and
Entrepreneursh ip ,  The
Univers i ty  of  Oklahoma.
2022

Graduated with d ist inct ion
(3 .7  GPA) .  

O T H E R  W O R K
E X P E R I E N C E

Br ides of  Oklahoma,
Dig i ta l  Media Intern ,  Aug
2020 - May 2022

Dav id 's  Br ida l ,  Br ida l
Sty l i s t ,  Feb 2021 - June
2021

Buffa lo Framing and Truss ,
Market ing Intern May 2019
- Aug 2019

L inkedIn
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